About Appvertiser Al:

Appvertiser Al is revolutionizing growth marketing operations with Autonomous Vertical Al
Agents—specialized Al-driven cloud-based systems that execute and optimize marketing
operations with unparalleled efficiency. The agents specialize in paid user acquisition, app store
optimization, and campaign management for app developers, marketers, and businesses

We believe the future of growth marketing lies in Al-driven automation, eliminating
inefficiencies while delivering faster, smarter, and scalable results.

The Status Quo

The Al boom in growth marketing has led to an influx of creative Al tools. However, ad channels
like Meta, Google, Applovin, and Apple Search Ads have built Al-powered campaign
management tools that prioritize their own platforms—forcing marketers to spend in silos rather
than optimizing across multiple channels. No marketer wants to rely on a single platform, yet
these ad networks manipulate budgets to maximize their own revenue.

Meanwhile, marketing costs are skyrocketing.

e CPMs are rising due to intense competition, making user acquisition (UA) more
expensive.

e Organic growth is no longer viable without paid UA, as app stores are oversaturated
with similar apps.

e Marketing tests require extensive resources, including vast creative production to
determine the best-performing assets.

Internally, operations are also becoming unsustainable:

Large teams with specialized expertise are needed to manage the marketing stack.
Data infrastructure is essential to measure marketing performance, yet data talent is
scarce and expensive.

e Existing tools are fragmented and costly, offering limited automation—mainly for
Facebook and Google—without cross-channel collaboration.

As a result, marketing teams are shrinking, and budgets are being slashed. Decision-makers
face a tough choice: cut spending to maintain profitability or continue investing in growth
marketing—the lifeline of their business.

The Core Problems Marketers Face Today



Problem Why

High operational costs Large teams, complex marketing stacks, and expensive data
infrastructure.

Rising CPMs & costly Competition is driving ad prices up, and effective testing requires

tests significant investment.

Lack of true Existing solutions are channel-specific and don’t enable
automation cross-platform efficiency.

Ad channels’ Al is Meta, Google, and others optimize for their own revenue, not the
biased marketer’s success.

Lack of transparency = Marketers struggle to justify ad spend while navigating internal
pressure from executives.

Problem Why

High operational costs Large teams, complex marketing stacks, and expensive data infrastructure.

Rising CPMs & costly Competition is driving ad prices up, and effective testing requires significant

tests investment.

Lack of true automation Existing solutions are channel-specific and don't enable cross-platform
efficiency.

Ad channels’ Al is biased Meta, Google, and others optimize for their own revenue, not the marketer's

success.

Lack of transparency Marketers struggle to justify ad spend while navigating internal pressure from

executives.

Marketers are stuck—forced to work with biased platforms, rising costs, and fragmented tools.
Growth marketing is more critical than ever, but the current landscape is working against them.

The New Vision of Growth Marketing Operations



Appvertiser Al is redefining growth marketing by cutting operational costs and optimizing
efficiency through Vertical Al Agents—specialized Al-driven systems that execute marketing
operations faster, smarter, and at a fraction of the cost of traditional teams.

Solution How?

Vertical Al Agents Al-driven specialists for User Acquisition, Data Science, Data
Analysis, App Store Optimization, and Creative
Optimization—each focused on their expertise.

Cost-Efficient & Al agents work 24/7 without breaks, significantly reducing overhead
Scalable compared to large in-house teams.

Seamless Al agents collaborate effortlessly, analyzing data, optimizing
Integration creatives, and executing campaigns in a unified system.
Cross-Channel Unbiased Al optimizes across Meta, Google, Apple Search Ads, and
Optimization beyond—maximizing efficiency rather than favoring one platform.

Performance-Drive Al makes real-time optimizations based on data, ensuring higher

n Execution ROAS and lower acquisition costs.
Solution How?
Vertical Al Agents Al-driven specialists for User Acquisition, Data Science, Data Analysis, App

Store Optimization, and Creative Optimization—each focused on their expertise.

Cost-Efficient & Al agents work 247 without breaks, significantly reducing overhead compared to
Scalable large in-house teams.

Seamless Integration Al agents collaborate effortlessly, analyzing data, optimizing creatives, and
executing campaigns in a unified system.

Cross-Channel Unbiased Al optimizes across Meta, Google, Apple Search Ads, and beyond—
Optimization maximizing efficiency rather than favoring one platform.

Performance-Driven Al makes real-time optimizations based on data, ensuring higher ROAS and lower
Execution acquisition costs.

With Appvertiser Al, marketing teams no longer need to struggle with rising costs,
fragmented tools, and biased Al from ad networks. The future of growth marketing is
autonomous, efficient, and built for profitability.



Appvertiser Al Differentiator

Appvertiser Al has built a proprietary LLM model trained on vast Growth Marketing data. By
analyzing thousands of campaign patterns, it autonomously manages User Acquisition
(UA) campaigns and App Store Optimization (ASO)—eliminating manual inefficiencies and
optimizing strategies in real time.

Current Growth Marketing Operations

Traditional growth marketing is slow, expensive, and labor-intensive, requiring multiple
specialists across different functions:
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Decision Makers set budgets and performance targets.

Data Scientists design LTV models and predict user value.

Data Analysts generate reports to measure marketing impact.

Growth Marketers analyze reports and strategize campaign execution.

Campaign Managers manually launch and optimize UA campaigns across multiple
platforms.

ASO Specialists pull store performance reports, analyze trends, and update strategies.
The process repeats, requiring continuous oversight and manual intervention.

Appvertiser Al's Automated Growth Marketing Model

With Appvertiser Al, these processes are streamlined into a fully autonomous Al-driven
workflow:

1.

Decision Makers Set Budgets & Targets — The only manual input needed from the
client.
Appvertiser Al Gains Access — Connects to data sources and UA channels instantly.
Al-Driven Insights & Execution —

o Predicts LTV models automatically

o Analyzes campaign data in real time

o Executes UA campaigns, conducts market research, and optimizes

continuously

24/7 Optimization Loop — No breaks, no delays, just continuous improvement.
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GROWTH MARKETING WORKFORCE
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Why Appvertiser Al?
Key Benefit Why It Matters
Fully Autonomous Al Eliminates the need for multiple marketing specialists, reducing
Execution costs and inefficiencies.

Advanced LLM for Growth Learns from thousands of campaign data points, continuously

Marketing improving optimization strategies.

Seamless Multi-Channel Works across Meta, Google, Applovin, Apple Search Ads, and
Execution more—unbiased and optimized.

24/7 Optimization & Al-driven execution means constant improvement, real-time
Scaling adjustments, and higher ROAS.

End-to-End Growth Manages User Acquisition, ASO, Creative Optimization,

Solution and Data Analysis in one integrated platform.



Key Benefit

Fully Autonomous Al
Execution

Advanced LLM for Growth
Marketing

Seamless Multi-Channel
Execution

247 Optimization & Scaling

End-to-End Growth Solution

Why It Matters

Eliminates the need for multiple marketing specialists, reducing costs and
inefficiencies.

Learns from thousands of campaign data points, continuously improving
optimization strategies.

Works across Meta, Google, Applovin, Apple Search Ads, and more—
unbiased and optimized.

Al-driven execution means constant improvement, real-time adjustments,
and higher ROAS.

Manages User Acquisition, ASO, Creative Optimization, and Data
Analysis in one integrated platform.
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